
Website COVID-19 Messaging 
 
Summer is here and so are the tourists. As the tourism industry worldwide works to 
balance health considerations with reopening we are all attempting to educate our guests with 
our new and often resort-specific COVID-19 protocols for summer operations. This summer 
many of our Ski NH members have had the opportunity to work out the bugs with their new 
COVID protocols which have provided insight and brought many nearer to understanding what 
operating a ski area in the time of COVID-19 will be. 
 
There is a strong need for educational messaging to the public and it is important to make 
sure people “know before they go” what changes they can expect (with pre-purchasing being 
a key component of the guest experience). Right now it is of utmost importance for 
businesses to create and promote educational messaging about safety precautions and 
changes in normal operations on their websites. That information should be front and center 
so one can't miss it. A website’s homepage should not only clearly communicate with visitors 
as to how to purchase products or buy tickets but it should also provide links to clearly written, 
resort-specific, COVID-19 guidance to help your guests learn how to have a healthy, 
successful and fun time at the resorts they visit. 
 
Visit your ski area's homepage. Can you easily (like REALLY easily) find the 
COVID-19 information a guest would need to read in advance of a visit to 
your property? 
 
If you answered no, we recommend you take a look at the websites below for some examples 
of just how simple it can be to both invite people to your resort and also educate them about 
your specific COVID-19 safety requirements. If you would like any help in creating or updating 
your ski areas COVID-19 messaging do not hesitate to call or email Shannon Dunfey-Ball at 
Shannon@SkiNH.com. 
 
Ski NH – Check out our COVID-19 resource page or our Granite State Code Of Conduct. 
Cannon's Facebook page - Don’t forget about your social media as a tool! "Know before you 
go" is the theme of the last three posts on their Facebook page. 
Whistler's summer site - this site does a great job of welcoming guests while clearly spelling 
out what the new expectations are 
Settlers Green - Their resources are called out with a simple call-to-action one-liner. 
Timberline Lodge - A simple statement can sometimes set the tone and encourage guests to 
learn more so they "know before they go". 
Canobie Lake Park - They have it all! Their website is a nice example of COVID-19 
messaging mix - click on the "Changes for 2020" tile to a page that clearly lays out in images, 
video and text what changes to expect this summer. 
Visit Bend - you can't miss the safety messaging blended with the home page video of 
beautiful scenery of Bend, Oregon, not to mention the information bar on each page. 

 

https://www.skinh.com/
https://www.skinh.com/covid-19-consumer
https://www.skinh.com/visitor-code-of-conduct
https://www.facebook.com/CannonMountain/?__tn__=%2Cd%2CP-R&eid=ARAR7bo3KAeGQaLpB9AL7alACHDR6s7UUN-3Wl0sl8fEsZHKqwj_UScN64DdP_jDTh0_2YftrThGRQsB
https://www.whistler.com/summer/
https://www.settlersgreen.com/
https://www.timberlinelodge.com/
https://www.canobie.com/
https://www.visitbend.com/


 

 

Transparency is key to a successful guest experience in the time of COVID-19! Canobie Lake Park's website 
homepage (pictured above) offers many opportunities for a guest to purchase one of their products as well as 
clearly find information on the resort's new COVID-19-related policies. 

 

Marketing for Safe Travel and Healthy Behavior in New Hampshire 

Let’s face it, things are going to continue to be COVID-weird for a 
while longer. Educational marketing might be the least sexy type 
of marketing there is but it is certainly the best way to both invite 
guests to your establishment AND communicate changes to your 
business--at least for now. There are some educational and safe 
travel marketing messages that are currently circulating through 
NH's target markets as well as the soon to be released Granite 
State Safe program that are worth knowing about. 
 
Mask Up New Hampshire 
Mask Up New Hampshire is a collaborative effort that aims to 
raise awareness around the basic safety precautions we can all take to help limit the spread of 
COVID-19 across the state and keep New Hampshire healthy and open. In conjunction with 
MaskUpNH, a mask distribution effort led by the Common Man family and the Rotary Clubs of 
New Hampshire, many organizations are joining Mask Up New Hampshire to help raise 
awareness around the importance of wearing masks, and how doing so along with other 
infection prevention measures like handwashing, practicing social distancing and staying 
home when we are sick, can reduce the community transmission of COVID-19. 
 
Don’t Go Viral 
Using the lingo of social media (and the way users communicate on those platforms), the 
"Don't Go Viral" campaign--from the DTTD--frames the messaging of masks/social 
distancing/testing in a simple and relevant way. The campaign features a series of clever 
headlines paired with concise and direct messaging around the importance of following 
COVID-19 safety protocols. Learn more here. 
 
Granite State Safe - A Work in Progress 
Ski NH has been working with White Mountains Attractions Association and chambers in the 
White Mountains region to create a comprehensive marketing program targeted at leisure 
travelers to and within New Hampshire. The goal is to educate guests on how to be safe and 
considerate so that we avoid COVID-19 outbreaks and can continue to keep our businesses 
open. We are working to develop a unified message by working with other towns and regions 

 

 
 

 

https://www.maskupnewhampshire.com/
https://www.visitnh.gov/industry-members/industry-resources/seasonal-campaigns/covid-19/viral
https://www.visitnh.gov/industry-members/industry-resources/seasonal-campaigns/covid-19/viral
https://www.granitestatesafe.com/


of the state as well as with other organizations such as Mask Up New Hampshire and DTTD's 
"Don't Go Viral" and "Open NH" campaigns to amplify messaging around personal safety and 
responsibility related to the pandemic. 

 


